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PART  1: Review Comments 
 

 Reviewer’s comment Author’s comment (if agreed with reviewer, correct 
the manuscript and highlight that part in the 
manuscript. It is mandatory that authors should write 
his/her feedback here) 

Compulsory REVISION comments 
 
1. Is the manuscript important for scientific community? 
      (Please write few sentences on this manuscript) 
 
2. Is the title of the article suitable? 

(If not please suggest an alternative title) 
 

3. Is the abstract of the article comprehensive? 
 
4. Are subsections and structure of the manuscript appropriate? 

 
5. Do you think the manuscript is scientifically correct? 

 
6. Are the references sufficient and recent? If you have suggestion of 

additional references, please mention in the review form. 
 
(Apart from above mentioned 6 points, reviewers are free to provide 
additional suggestions/comments) 
 

 
 

1. The manuscript investigates an important topic concerning the relationship between 
employee benefits and service quality among restaurant staff in Bislig City. However, to 
enhance its significance for the scientific community, the authors could provide more 
context on the broader implications of their findings within the field of hospitality 
management and workforce satisfaction. 

 
 

2. The title of the article accurately reflects the content and scope of the study. No suggested 
alternatives at this time. 

 
3. The abstract provides a concise summary of the research objectives, methods, findings, 

and conclusions. However, it could be strengthened by including more specific details about 
the key results and implications of the study. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

4. The manuscript's subsections and structure appear well-organized and follow a logical flow. 
Each section effectively contributes to the overall understanding of the research topic. 
However, I recommend ensuring consistency in formatting and style throughout the 
manuscript. 

 
 

 
 
 
 
 
 
 
 
 
 
The purpose of this study is to investigate the 
correlation between employees' benefits and service 
quality. Descriptive method design and stratified 
random sampling techniques were used to select 15 
restaurant establishments into three categories, 
which are snack bar/café, canteen/cafeteria style, 
and catering cuisine restaurants in Bislig City during 
the school year 2022-2023. Two questionnaires were 
used to collect data through the face-to-face survey. 
Mean, standard deviation, and Pearson product-
moment correlation analysis were also used to 
analyze the data collected. Results revealed that the 
canteen/café restaurant had the highest mean in job 
satisfaction in terms of employee benefits, while 
empathy had the highest mean in service quality. 
Employee benefits represent job 
satisfaction/recreation leaves, health protection 
benefits, and flexible working hours, while quality 
represents reliability, responsiveness, assurance, 
empathy,Empathy  and tangibles. The results proved 
that the relationship between employment benefits 
and service quality among restaurant staff indicates a 
moderately positive correlation. 
 
 
 
 
 
 
 
 
 
 

Parasuraman, Berry, and Zeithaml (1985) 
established five particular aspects of service quality 
that apply to all service industries, viz. certainty, 
attentiveness, tangibility, empathy, and dependability. 
They have designed a scale called SERVQUAL since 
there were various models (scales) for the measuring 
of service quality and the happiness of customers, 
they are frequently too generic or ad hoc, and as 



 

Review Form 1.7 

Created by: DR               Checked by: PM                                           Approved by: MBM     Version: 1.7 (15-12-2022)  

 
 
 
 
 
 
 
 
 

5. Overall, the manuscript appears scientifically sound, with appropriate methodologies and 
data analysis techniques employed. However, I recommend clarifying certain 
methodological aspects, such as the sampling procedure and data collection methods, to 
enhance the rigor and reproducibility of the study. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

such challenging to apply in the hospitality business. 
On the other hand, TQM, which began first and 
foremost in organizations that dealt with products, 
due to the specificities of services related to issues 
such as impalpability, inseparability from the supplier 
and receiver of service, and perishability (6). In 
addition, SERVQUAL is an analytical tool that can 
assist managers find the gaps between variables 
impacting the quality of the giving services This 
theory is  measuring gaps at various levels. and has 
been modified throughout time, and some argue that 
just performance, as  

  

Service quality was defined as the difference 
between consumers' expectations of service and their 
opinion of the services they received. Furthermore, 
measuring service quality was a crucial step in the 
quality improvement process since it offered feedback 
on the sort of service delivered and how well it 
matched the needs of the clients. Furthermore, 
service quality was frequently judged by customers 
rather than the organization itself, implying that a 
service was distinguished from a good by attributes 
such as intangibility, heterogeneity, perishability, and 
inseparability, complicating the evaluation of service 
performance.  ( 7). assessed by the SERVPERF 
model, is required to determine perceptions of service 
quality (8) 

 

This notion was founded on the idea that 
customers may assess a company's service quality 
by comparing their impression of its service to their 
own expectations. The SERVQUAL was a common 
measurement technique used to assess service 
quality. The service quality measurement was 
required for the company to examine to obtain the 
customer's feedback on their service performance ( 
9).Sulieman (2013) supports this approach, arguing 
that the customer's voice serves as a guide for the 
service provider by providing ideas and complaints. 
These suggestions enabled the provider to take 
precise measures in designing the operational 
procedure. To acquire a sense of perception, 
expectation was also taken into account, as it is an 
important factor in determining service quality. 
Measurement of both expectations and perceptions 
was required before evaluating service quality ( 10). 
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6. The references provided are relevant to the topic and sufficiently recent. However, I 
suggest including additional references to recent studies or industry reports that could 
further support the research findings and provide additional context for the study's 
significance. 
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Minor REVISION comments 
 
1. Is language/English quality of the article suitable for scholarly 

communications? 
 

 
 
The language and English quality of the article are generally suitable for scholarly communication. 
However, I recommend minor revisions to improve clarity and coherence in certain sections. 
Specifically, pay attention to sentence structure, grammar, and punctuation to ensure a smooth and 
fluid reading experience for the audience. Additionally, consider using academic terminology 
consistently throughout the manuscript to maintain scholarly rigor. Overall, with these minor 
adjustments, the language quality of the article will be well-suited for scholarly communications. 
 
 
 

 I already enhance the grammar. 

Optional/General comments 
 

 
 
 
 

 

 
 
 
 
PART  2:  
 

 
Reviewer’s comment Author’s comment (if agreed with reviewer, correct the manuscript and highlight 

that part in the manuscript. It is mandatory that authors should write his/her 
feedback here) 

Are there ethical issues in this manuscript?  
 

(If yes, Kindly please write down the ethical issues here in details) 
 
 

 
 
 

 


